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DISCLAIMER

AS OF OCTOBER 10, 2018

This documentation s a presentation (the “Presentation”) of general background information about Emblem Corp’s., (“Emblem”) activities current as of Jan 3, 2018. It is information in a summary formand does
not purport to be complete. It is not intended to be relied upon as advice to investors or potential investors and does not take into account the investment objectives, financial situation or needs of any particular
investor. These should be considered, with or without professional advice, when deciding if an investment is appropriate.

The information contained in this Presentation is derived solely from management of Emblem and otherwise publicly available third party information and does not purport to be all-inclusive or to contain all
the information that an investor may desire to have in evaluating whether or not to make an investment in Emblem. The third party information has not been independently verified. No representation or
warranty, express or implied, is made or given by or on behalf of Emblem or any of its affiliates, directors, officers or employees as to the accuracy, completeness or fairness of the information or opinions
contained in this Presentation and no responsibility or liability is accepted by any person for such information or opinions. Emblem does not undertake or agree to update this Presentation after the date hereof.
No person has been authorized to give any information or make any representations other than those contained in this Presentation and, if given and/or made, such information or representations must not be
relied upon as having been so authorized. The information and opinions contained in this Presentation are provided as at the date of this Presentation. The contents of this Presentation are not to be construed
as legal, financial or tax advice.

Each prospective investor should contact his, her or its own legal adviser, independent financial adviser or tax adviser for legal, financial or tax advice. Certain statements in this Presentation may constitute
forward-looking information, including future-oriented financial information and financial outlooks, within the meaning of applicable securities laws. Forward looking information may relate to Emblem’s
future outlook and anticipated events or results and may include statements regarding Emblem’s financial results, future financial position, expected growth of cash flows, business strategy, budgets, projected
costs, projected capital expenditures, taxes, plans, objectives, potential synergies, industry trends, construction schedules, construction budgets, and growth opportunities.

Often but not always, forward-looking information can be identified by the use of words such as “anticipate”, “believe”, “expect”, “project”, “estimate”, “likely”, “intend”, “should”, “could”, “may”, “might”, “target”,
“plan” and other similar expressions or variations (including negative variations) of such words and phrases. Forward-looking information contained in this Presentation is based on certain assumptions
regarding expected growth, results of operations, performance, industry trends and growth opportunities. While management considers these assumptions to be reasonable, based on information available, they
may prove to be incorrect. Forward-looking statements involve known and unknown risks, uncertainties and other factors which may cause the actual results, performance or achievements of Emblem to be
materially different from any future results, performance or achievements expressed or implied by the forward-looking statements. These risks, uncertainties and other factors include, but are not limited to
risks associated with general economic conditions; adverse industry events; marketing costs; loss of markets; future legislative and regulatory developments involving medical marijuana; inability to access
sufficient capital from internal and external sources, and/ or inability to access sufficient capital on favourable terms; the medical marijuana industry in Canada generally, income tax and regulatory matters; the
ability of Emblem to implement its business strategies; including facility, expansion, within budget and on the schedule currently anticipated; competition; crop failure; currency and interest rate fluctuations,
and the other risks common for a business such as Emblem’s. The foregoing factors are not intended to be exhaustive.

Although Emblem has attempted to identify important factors that could cause actual actions, events or results to differ materially from those described in forward-looking statements, there may be other factors
that cause actions, events or results to differ from those anticipated, estimated or intended. Forward-looking statements contained herein are made as of the date hereof and Emblem and its directors, officers
and employees disclaim any obligation to update any forward-looking statements, whether as a result of new information, future events or results or otherwise. There can be no assurance that forward-looking
statements will prove to be accurate, as actual results and future events could differ materially from those anticipated in such statements. Accordingly, you should not place undue reliance on forward-looking
statements due to the inherent uncertainty therein. All forward-looking information is expressly qualified in its entirety by this cautionary statement. Forward-looking information and other information
contained herein concerning management’s general expectations concerning the medical marijuana industry are based on estimates prepared by management using data from publicly available industry
sources as well as from market research and industry analysis and on assumptions based on data and knowledge of this industry which management believes to be reasonable. However, this data is inherently
imprecise, although generally indicative of relative market positions, market shares and performance characteristics. While management is not aware of any misstatements regarding any industry data
presented herein, industry data is subject to change based on various factors.

This Presentation may not be reproduced, further distributed or published in whole or in part by any other person. Neither this Presentation nor any copy of it may be taken or transmitted into or distributed in
any other jurisdiction which prohibits the same except in compliance with applicable laws. Any failure to comply with this restriction may constitute a violation of applicable securities law. Recipients are
required to inform themselves of, and comply with, all such restrictions or prohibitions and Emblem does not accept liability to any personin relation thereto.
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OUR WINNING FORMULA

» High margin derivatives
e Multi-channel distribution
* Branding power

* Unlimited capacity
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INDUSTRY LEADING REVENUE PER GRAM (MEDICAL)

FLOWER OIL SPRAY

$9 / GRAM $15/GRAM $20 / GRAM

Approximate revenue per gram or gram equivalent based on list prices.
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INDUSTRY’S LARGEST LP- TO-LP
SUPPLY AGREEMENT WITH APHRIA

175,000 KG EQUIVALENT OVER 5 YEARS

25,000 KG IN YEAR ONE (BEGINNING MAY 2019)

ALLOW SEM BLEM TOFOCUS RESOURCES ON CORE
COM PET ENCIES: INNOVATION + BRANDING +DISTRIBUTION

HOUSEOF MARKETING
SU PPLY BRANDS EXPOSURE DISTRIBUTION
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THE FUTURE OF SHAREHOLDER VALUE

“Investing in large-scale cannabis cultivation today is like
playing the end of alcohol prohibition by buying a hop farm.
What investors should be more focused on is controlling
brands and the distribution points for those brands.”

Forbes, April 25, 2018

FARMING: COMMODITIZATION, O VER SUPPLY AND LOWER MARGINS
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THE FUTURE OF SHAREHOLDER VALUE

HOUSEOF MARKETING
BRANDS EXPOSURE DISTRIBUTION
Emblem

symbl

VALUE: HIGHER-MARGIN, VALUE-ADD PRODUCTS CREATING PRODUCT DEMAND THROUGH A
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4 CANNABIS OILS LAUNCHED

* NEARLY 100% MARK- UP OVER DRIED FLOWER
* 30 & 60 ML BOTTLES AVAILABLE
* PENDI NG: ADDITIONAL BLENDED OILS + PROPRIETARY WHOLE
STRAIN EXTRACT OILS
45 % OF TOTAL PATIENT SALES

OIL- FILLED CANNABIS CAPSULES

* LAUNCHING Q4 2018*
* 2.5MG, 5MG AND 10MG STRENGTHS

*PENDINGHEALTHCANADAAPPROVAL

(@)

F MARKETING
EXPOSURE

PRODUCT HO U SE

INNOVATION BR AN D DISTRIBUTION

%]
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LICENSING AGREEMENT

* CANNABIS- OIL ORAL SPRAY

* PROPRIETARY NOVEL FORMULATION
* METERED DOSAGE

* LAUNCHED SEPTEMBER 13 2018

EXCLUSIVE LICENSE

* SUSTAINED RELEASE ORAL TABLETS LAUNCHING 2019*

*PENDINGHEALTHCANADAAPPROVAL

PRODUCT HOUSEOF MARKETING

INNOVATION BRANDS Ex POSURE DISTRIBUTION



ADULT- USESTRATEGY

It's a brave new world.

Get curious.

"
symbl
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FIRST OF IT” S KIND
CBD INFUSED CPG PARTNERSHIP

5-YEAR EXCLUSIVE CBD SUPPLY AGREEMENT WITH EMBLEM

INCLUDES:
4% ROYALTY ON HEMP-BASED PRODUCT SALES
7% ROYALTY ON CANNABIS-BASED SALES

PRODUCTS LABELED “POWERED BY EMBLEM”

DISTRIBUTED THROUGH GREENSPACE'S NETWORK AND EMBLEM’S
PRESENT AND FUTURE SUPPLY AGREEMENTS

PRODUCT HOUSEOF MARKETING

INNOVATION BRANDS EXPOSURE EUERE Wl B0

12



FUTURE PRODUCT STRATEGY*

+INNOVATION E §/

BEVERAGES EDIBLES VAPE PENS
+QUALITY

+BRAND STRENGTH f «:8

+CONSISTENCY TOPICALS CONCENTRATES

*PENDINGHEALTHCANADAAPPROVAL

PRODUCT MARKETING
INNOVATION Ex POSURE DISTRIBUTION
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HOUSE OF BRANDS STRATEGY

MEDICAL

ADULT-USE

TBD: COMINGSOON

PRODUCT
INNOVATION
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NICK DEAN | PRESIDENT & CEO

As President & CEO of KBS Canada, from 2010 to
2017, he led the company through two mergers
and a number of substantial client wins resulting
in significant bottom and top-line growth.

MARIA GUEST |CHIEF MARKETING OFFICER

A strong, collaborative leader with success in
growing brands, launching innovative new
ones, and creating meaningful connections
with consumers

TIM ANDREWS | VP CREATIVE DIRECTOR

Previously Tim was a founder, partner and creative
director at Slide where he provided clients creative,
strategy and design services. Prior to Slide, he provided
creative and strategic leadership through broadcast, print,
digital and experiential projects for a variety of clients.

HOUSEOF MARKETING
BRANDS EXPOSURE

DISTRIBUTION
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PATIENT ACQUISITION
THROUGH EDUCATION

PATIENT EDUCATION

Healthcare solution for physicians and patients that is currently
lacking in the Canadian medical cannabis industry.

PATIENT REFERRAL

Patients referred to Grow\Wise once prescription has been issued
GrowWise is a reliable and consistent source of patients for Emblem.

PATIENT CARE

Nurses counsel patients on safety, strain selection, and assist patients
with registering and placing orders with a licensed producer.

PRODUCT
INNOVATION

HOUSEOF MARKETING

BRANDS EXPOSURE DISTRIBUTION

¥
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PATIENT ACQUISITION THROUGH EDCUATION

PATIENT ACQUISITION STRATEGY PARTNEREDUCATION STRATEGY
GrowWise is one of Canada’s leading cannabis education GrowWise has partnered with post-secondary institutions, cannabis
service providers retailers, and pharmacy groups to provide expert advice and training
GROWWISE EDUCATION CENTRES GROWWISE EDUCATION SERVICES
FILLING THE ROLE OF THE PHARMACIST BEYOND THE CLINIC SETTING
® Embedded within already existing healthcare facilities ® GrowWise has positioned themselves as an industry-leading,

where physicians authorize medical cannabis subject-matter expert
e Patients meet with a GrowWise Educator who counsels the ® First-of-its-kind partnership with Durham College provides Emblem

patient on safety, strain selection, and assists with with access to highly trained professionals for growing HR needs

registering and placing orders ® (o-to source for reliable cannabis education utilized by cannabis

e GrowWise patients have access to ongoing care and retailers such as Fire & Flower

support from our Patient Care team - this program ® Expanded programs offered by GrowWise will serve as an ongoing
increases registrations, order rates and patient retention income generating opportunity
PRODUCT HOUSEOF MARKETING

INNOVATIO N BRANDS EXPOSURE DISTRIB UM@K
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PATIENT GROWTH IN 2018
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EXPANDING DISTRIBUTION IN CANADA AND INTERNATIONALLY

CANADA INTERNATIONAL

@ ONTARIC
CANNABIS
STORE

2018: SHOPPERS DRUG MART, OCS, AGLC, FIRE & FLOWER, STARBUDS 2019: GMP CERTIFIED, EXPANSIONINTO GERMANY AND EUROPE

PRODUCT HOUSEOF MARKETING

INNOVATION BRANDS EXPOSURE ISR E Ul O
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EMBLEM GERMANY

LOI TO FORM 60/40 JV WITH ACNOS PHARMA GMBH TO
DISTRIBUTE CANNABIS OIL IN GERMANY

LARGEST MEDICAL CANNABIS MARKET IN THE WORLD WITH
82 MILLION PEOPLE + FEDERAL HEALTH
INSURANCE COVERAGE FOR MEDICAL CANNABIS

access ApPROX. 20,000 pPHARMACIES IN GERMANY

PREMIUM PRICING, HIGH MARGINS

FIRST SHIPMENT EXPECTED MID-2019

PRODUCT
INNOVATION

HOUSEOF
BRANDS

MARKETING
EXPOSURE

DISTRIBUTION

19
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WORLD-CLASS PRODUCT
INNOVATION CENTRE

e Fully-funded 30,000 sq. ft. state-of-the-artbuilding

5,000 sq. ft. formulation and analytical services laboratory
built to GMP! standards for international export

* Production of oils and derivative products
* Formulation development, manufacturing and packaging

* Product development with partners

e Online Q1 2019!

1. The expansion is expected to be operational in Q1 2019. The Company also expects to apply for and receive GMP certification in CY2019, subject to regulatory approvals.

PROCESSING +
FORMULATION

MARKETING
EXPOSURE

DISTRIBUTION

20



NICK DEAN|PRESIDENT &CE O

¢ Joined in October 2017 and thereafter assumed the role of CEO

e Nick was the President & CEO of KBS Canada, a fully
integratedand award-winningcreativeadvertisingagency
with offices in Toronto and Montreal

* Nick earned his MBA from the Richard Ivey School of Business

ALEXSTOIJANOVIC|CHIEFFINANCIALOFFICER

* Joined as Director of Finance in August 2017

* Alexheld several senior finance positions in Barrick Gold
Corporation and Teranga Gold Corporation

* HeholdsaBachelor of Commerce degree from Western
University and isa CPA as well asa CFA charter holder

MARIAGUEST|CHIEFMARKETINGOFFICER

* Joined in April 2018

* Maria held the role of Senior Director of Marketing, Premium
Lightand High-End Brandsat Labatt for which she was
responsible for a portfolio of marquee brands

e Maria received her Bachelor of Commerce from the University
of British Columbia

21

DIVERSE AND EXPERIENCED LEADERSHIP TEAM

WAYNE KREPPNER | PRESIDENTEMBLEM MEDICAL

¢ Joined in November2018
* Formerly the Presidentand COO at Concordia International Corp.

and Vice President, Technical Operations at Trimel Pharmaceuticals

*  WayneholdsaHons. B.Sc. in Biochemistry from the University of

Western Ontario, M. SC. In Medical science from McMaster
University, and an MBA from the Ivey School of Business

AD AM SAPERIA|CHIEFSTRATEGYOF FICER

* Joined in 2014, stepping into the role of President of

GrowWise Health, Education

¢ Adamwasthe Director of Operations at the Northern FN

Health Care Services

¢ He holds an MBA from the Schulich School of Business

KIMHORRILL| VPMEDICALMARKETING

* Joined in April 2018 to lead medical marketing
e Kim spent the last 13 years in commercial and medical roles

at a major pharmaceutical company in Canada

e Sheisamember of the College of Nurses of Ontario and was a

Associate Professor in the Faculty of Health Sciences at
Western University
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EMBLEM CORP

CASH BALANCE CS66. OMM((ASOFAUG22-2018MD&A)
SHAR ES OU T STAN DI N G ( BASIC)1) 122,919,719
MA R KET CAP | T ALI ZAT | ON ( BASI C)2) C$S204.0MM

Q2 201 8-0OVER -Q1 201 8REVEN UEGROW TH 18.1%

CURRE NT P AT | ENT COUNT ~5,000

Q2 201 8-0O0VER-Q12018PATIENTGROWTH 36 %

PR ODU CTION FACILITY PA RIS, ONTARIO
# OF EM P LOYEES ~1 00

2019 COM M ITT ED CAP ACITY ~30,000KG *

IN SIDER OW N ER SHIP 2)(BASI C) ~14%

* Including Natura and Aphria supply agreements 1. As of October 1,2018

2. Based on the October 1, 2018 closing share price of $1.66



We are Emblem.
And this is just the beginning.

Thank you.
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